
set your course
Define your marketing 
strategy and business 
goals.

choose your gear
Research and select the 
tools that will get you to 
your destination.

assemble the pieces
Thoughtfully plan your build to bring 
everything together without disrupting 
your business.

keep an eye on the gauges
Measure if your customers are 
engaging they way you had planned, 
and adjust what’s not working.

plan the customer journey
Map out your site’s text, 
graphics & photos to create 
the best user experience 
and grow your brand.

take it for a drive
Promote your site in a variety 
of ways to help customers 
and prospects discover it.
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